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Kamuisaurus for Sale and for Rent!   12/19 
The regional trading company “M Dino,” located in the town of Mukawa, Iburi subprefecture, has announced that it will begin 
selling and renting replicas of the skeleton of the “Kamuisaurus Japonis,” an herbivorous dinosaur discovered in the Hobetsu 
region of Mukawa. The company hopes that having more people experience the awe when in the presence of a life-size dinosaur 
skeleton will result in an increase in PR for the Kamuisaurus. 
 

Nemuro, Mombetsu Achieve Record Donations through Hometown Taxation Program   1/5 
As of December 2020, Nemuro has received ¥11,588,000,000 in donations through the hometown taxation program. Mombetsu 
is also expected to break past the 10 billion yen mark. In the past, no municipality in Hokkaido has received more than 10 billion 
yen. The increase in donations is attributed to more people staying at home and consuming goods due to the coronavirus, and 
that thank you gifts like Nemuro’s blue king crab and scallops one receives when making a donation are very popular. 
 

Obihiro Creates Guidelines on How to be Considerate of Sexual Minorities   1/9 
The cities of Obihiro and Tomakomai have each drawn up a set up guidelines for city employees on how to be considerate of 
sexual minorities. They are implementing measures like removing sections that require you to circle your sex on application 
forms and questionnaires, and requiring that newly constructed facilities be equipped with multi-purpose restrooms. This is the 
first time guidelines such as these have ever been created in one of Hokkaido’s municipalities. 
 

Obihiro Overtakes Kushiro to Become 5
th

 Most Populated City in Hokkaido   1/13 
According to the end of December population statistics of Obihiro’s basic resident register, the city has a population of 165,670, 
overtaking Kushiro’s population of 165,667 by just three people to become the 5th most populated city in Hokkaido. One 
explanation for Obihiro’s recent population growth is that due to the coronavirus, local companies are choosing not to move to 
big cities like Sapporo and Tokyo. 
 

“Tiny House Camping” Growing in Popularity   1/17 
The company “KOYA lab,” based in the town of Hombetsu, Tokachi subprefecture, has developed a transportable house called 
a “tiny house” that can be towed behind an automobile. People are using them to go camping because you can park them at a 
variety of scenic spots throughout Tokachi and enjoy the outdoors in comfort. The “tiny house” is equipped with both a kitchen 
and a shower, and can up to four people can stay at once. 
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By Daniel Lizarraga 
 

Every December in Japan, the most popular buzzwords of the past year compiled and announced to 
the public. 30 words listed in the current year’s edition of “Fundamental Knowledge of Modern Ter-
minology” are nominated by the public and a special committee. The top ten are then selected from 
that list of nominees. The types of words nominated tend to be witty, and generally comment on a 
certain aspect of society. They are words that have infiltrated the vocabulary of the general public 
for that year, and are even found in the headlines of newspapers. There is even a ceremony held for 
the top ten words, where those affiliated with the creation of a particular word accept an award. 
 

Words that were nominated but failed to make the top ten include: クラスター (Cluster), ソーシャル

ディスタンス (Social Distance), Zoom映
ば

え (Looking good over Zoom using appropriate make-up, 

lighting, etc.), カゴパク (Taking shopping baskets home with you. A phenomenon that started after 

shops started charging for bags), 自粛
じしゅく

警察
けいさつ

 (Self-appointed enforcer of social distancing; people who 
shame those for not following coronavirus safety protocols). 
 
 
Now, here are the top ten words of the year, counted down! 
 

#10. フワちゃん (Fuwa-chan) 
In 2020, it seemed like there wasn’t a single day where she wasn’t on TV. Her bold personality and 
unconventional humor have made this Youtuber famous.  
 

#9. ソロキャンプ (Solo camping, camping by oneself) 
Camping by oneself has become quite popular recently because you can avoid being in close con-
tact with others, a concern during this pandemic, and you don’t have to worry about the needs and 
wants of your companions. You can just relax and focus on yourself. Many people enjoy it because 
they can take a break from the convenience of their everyday lives, and experience a sense of to-
getherness with the vastness of nature. 
 

#8. 鬼滅
きめつ

の刃
やいば

 (Demon Slayer: Kimetsu no Yaiba) 
GOTOUGE Koyoharu’s manga “Demon Slayer: Kimetsu no Yaiba” as well as the anime adaptation 
have taken Japan by storm. Many companies have done collaborations with Kimetsu no Yaiba, in-
cluding the photography company Fujifilm with its newly released “Kimetsu no Yaiba Instamax Mini.” 
 

#7. GoToキャンペーン (GoTo Campaign) 
The “GoTo Campaign” is a policy implemented by the government that promotes and supports 
events, shopping streets, restaurants, and travel to counteract the economic losses suffered due to 
the coronavirus pandemic. Unfortunately, some are finding ways to abuse loopholes in the cam-
paign to make money.  
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#6. オンライン～ (Online ~) 
Due to the ongoing outbreak of the coronavirus, people are doing more and more things online to 
avoid being in close physical contact with others. For example, some people are doing online doc-
tor’s visits, online job hunting, online classes, online meetings, and online drinking parties. The us-
age of apps like Zoom has increased dramatically. 
 

#5. アマビエ (Amabie) 
“Amabie” is another buzzword that gained popularity due to the coronavirus pandemic. Amabie is a 
youkai (ghost/monster) that is said to have ended an epidemic back in the Edo Period. There is a 
legend stating that by drawing the likeness of Amabie, you can help end a pandemic. 
 

#4. アベノマスク (Abenomask) 
Abenomask refers to the cloth masks that were sent to each household in the country under the 
ABE administration (two masks per household) to assist with the mask shortage due to the corona-
virus epidemic. It is a pun on “Abenomics,” the name for the economic policies of the ABE admin-
istration.  
Many people complained that that masks were too small or that they didn’t even arrive. Having the 
masks be remade entirely became widely discussed. Some restaurants even offered discounts or 
allowed payment in exchange for the masks. 
 

#3. あつ森
もり

 (Atsumori) 
“Atsumori” is an abbreviation of the Japanese title of one of Nintendo’s most popular games of 2020, 

Animal Crossing: New Horizons (あつまれ どうぶつの森). This game is unique because it has no 
story or plot. Instead, players are able to relax and enjoy a slow pace of life on their very own island. 
One feature that players love is that they are able to invite friends to visit their island online. 
 

#2. 愛の不時着 (Crash Landing on You) 
Since people are spending more time at home due to the coronavirus, the number of people using 
video streaming services has increased significantly. With this rise in users came a phenomenon 
known as the “4

th
 Korean Wave,” where people suddenly began consuming a large amount of Kore-

an media. The video streaming service Netflix launched the South Korean television series “Ai no 
Fujichaku” in Japan in February of 2020. The story is about a South Korean heiress of a financial 
conglomerate who was blown off course by a tornado while out paragliding, crash-landing in North 
Korea. She then meets a North Korean army officer who helps conceal her true identity, and the two 
eventually fall in love. The series has received stellar reviews both in Japan and abroad. 
 

#1. ３
さん

密
みつ

 (San mitsu: The Three C’s) 

In first place is “3密,” a slogan used by the Ministry of Health, Labor, and Welfare in promotional 
tools to help prevent the spread of the coronavirus. However, it remained rather unknown amongst 
the general public until Tokyo governor KOIKE Yuriko started using the phrase. It then became im-
mensely popular—so much so that it has become the #1 buzzword in Japan for 2020. 

The original slogan was “ 3
みっ

つの密,” but it is commonly shortened to “3密.” In English, “3密” is equiv-
alent to the 3 C’s. 
 

Do your best to avoid the ３
さん

密
みつ

 (3 C’s) in 2021 as well! 

密閉
みっぺい

：Closed spaces 

密集
みっしゅう

：Crowded places 

密接
みっせつ

： Close-contact 
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AIC:   Hello Christian! Where are you from? 
Christian:  I’m from San Paolo, Brazil. I was actually born south of the Rio Grande, close to Ar-

gentina. When I was little, we moved to San Paolo. It’s a big city. The largest in Brazil. 
If you were to compare it to Japan, it would be like Tokyo. 
 

AIC:   So, what brings you to Japan? 
Christian:  My father is Japanese, so when I was young I dreamed of coming to Japan. I always 

wondered what kind of country it was, and that curiosity is what first brought me here. 
Then I got a girlfriend, got married, and now I live here. 
 

AIC:   What do you do for work? 
Christian:  I’m a photographer. I take photos 

of models. Our company is called 
Fun Alive Inc., and we put a lot of 
our work on the fashion retail site 
ZOZOTOWN. They sell clothes 
from a variety of brands like Gerry 
and Vision. We take pictures of 
models, both men and women, 
wearing clothes for those brands. 
That sums it up.  
While working here, I noticed that 
photographing models in Japan 
versus in Latin America or the Unit-
ed States is completely different. 
This could be because of Japa-
nese culture, but Japanese models 
don’t tend to be very expressive. 
Getting them to be more expres-
sive when taking photos is very dif-
ficult. With American models, the 
moment the camera is on them, 
they pose without hesitation. With 
Japanese models, many of them 
are camera shy, so it’s difficult to 
break them out of that. In Japan, 
once the photographer and the 
model have a good relationship, 
only then will you be able to get 
good pictures. 

Name: Christian Jourdan 
Home Country: Brazil 
Interviewed: 1/23/2021 

If you live in Asahikawa or are just passing through and would like to be inter-
viewed for “Hello Asahikawa,” email us at cir_kokusai@city.asahikawa.hokkaido.jp! 
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Photo by Christian Jourdan  
Model: ARAI Miyu 
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AIC:   How did you get interested in cameras? 
Christian:  When I was little, my dad owned a camera shop. I was always around cameras and I 

loved to fiddle around with them. Back then, they were all film cameras. In my opinion, 
it’s much easier to be a photographer nowadays than it was back then. Much easier. 
When taking pictures, we would write down what configuration we used to take each 
picture. Afterwards, when we saw the photo, it might turn out too dark and we’d have 
to do the whole thing over again. We’d need to use different film or a different configu-
ration. Nowadays it’s different. Now that everything is digital, once you take the picture 
you can instantly see how it turned out. It makes taking pictures a lot easier.  
In the past, let’s say, for a certain type of film you can get 12 shots. That’s 12 different 
poses for your model. You wouldn’t carelessly take shots like you do nowadays. You 
would have to do a lot of preparation for each shot. Then you go on to the next one. 
Nowadays, photographers don’t have enough practice when it comes to perspective. 
They just take pictures. There are more people in the world taking pictures now than 
there ever was in history. People have cameras on their phone so they can snap pic-
tures anywhere. Let’s say, if you wanted to be a photographer now, you could probably 
become one, but if your pictures are on the same level as your average person with a 
smartphone, you’re not a real photographer. The standards for good photography have 
been raised quite a bit.  

 
AIC:  What is the biggest differ-

ence between Japan and 
Brazil that you’ve noticed? 

Christian:  There are many differences. 
It’s difficult to narrow it down 
to just one. One difference is 
that Japan has so many rules. 
Another is that learning Japa-
nese is very difficult compared 
to Spanish or English. Having 
to use the appropriate re-
spectful phrases when speak-
ing to superiors is difficult. The 
language changes so much 
depending on who you speak 
to. In Brazil, the way you talk 
to others doesn’t change that 
much. That’s why I think Japa-
nese is one of the most diffi-
cult languages to learn.  
 

AIC:   Speaking of languages, 
what languages do you 
speak? 

Christian:  I speak Portuguese, Spanish, 
and Japanese. I also speak a 
little Italian. My grandmother 
is from Spain, my grandfather 
is from Italy, my father is from 
Japan, and my mother is from 
Brazil. My roots are from all 
over the place. 

 

Continued on Page 6 

 

 

 

 

 

Photo by Christian Jourdan 
Model: Maiyu 
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AIC:   What language do you speak at 

home with your kids? 
Christian:  At home, I try my best to make sure 

that my kids don’t forget Spanish or 
Portuguese. A while back, my family 
and I went to Brazil for four years so 
that my wife and children could learn 
Portuguese. I think that made a big 
difference. Now, I can talk to my chil-
dren in either Japanese, Portu-
guese, or Spanish. 
When we got back to Japan, the 
kids’ grandfather kept saying that 
they should speak Japanese in the 
house because this is Japan. But 
wait a minute! The kids should 
speak Portuguese and Spanish in 
the house because this is Japan.  
They will be speaking and listening 
to Japanese outside of the house 
because everything here is in Japa-
nese! Even the television is in Japa-
nese. At home, they should speak 
Portuguese and Spanish with me so 
that they don’t forget. Right now, my 
son is 15 years old. Even though we 
were in Brazil last seven years ago, 
he hasn’t forgotten Portuguese. If I 
didn’t use it at all, he would have for-
gotten  the language by now. 

 
AIC:   How do you like Japanese food?  
Christian:  I like Japanese food. My favorite has to be sushi. There is a large contrast in the way 

people from Latin and America and the way people from Japan view food. For exam-
ple, if people from Brazil are introduced to Japanese food that you can’t find in Brazil, 
like sashimi, the first thing they will ask before eating it is, “Does it taste good?” If Jap-
anese people are introduced to food from other countries, like from the United States 
or from Brazil, they will ask “Is this healthy?” That’s a big difference.  
So, my wife’s mother eats natto every day. One day I said to her “You must really like 
natto,” and she said “No, not really.” I said in surprise, “But you eat it every day!” And 
she replied, “Because it’s healthy!” There is no one in Latin America that eats some-
thing they don’t like every day because it’s healthy. No one! It’s a completely a differ-
ent way of thinking. That’s also why Japanese people are so slim. It’s their food cul-
ture. In America, many people drink soda with their food, but in Japan, everyone 
drinks tea. Whenever my mother and father-in-law order pizza, they always eat it with 
tea. There’s no way that’s a good combination! For people from other countries, when 
you eat pizza, you drink cola. That’s a given. I’ve never heard of anything else.  

 
AIC:   What is the most popular food from Brazil? 
Christian:  I would say barbeque. You can eat the best barbeque in Brazil in my hometown. I can 

also cook it pretty well. I joined an event in Asahikawa in the summer where I made 
barbeque at one of the parks. 

 
AIC:   I’ve actually had Brazilian-style barbeque in the U.S. once. It was amazing. 
Christian:  It’s completely different from Japanese barbeque, right? 

 

Photo by Christian Jourdan, Model: Moe 
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AIC:   It is! The seasoning is different. 
Christian:  So is the size! (laughs) They barbe-

que a big piece of meat and slice off 
pieces from it. 

 
AIC:   People came to our table bringing 

different types of meat, asked how 
much we wanted, and sliced pieces 
off for us. It was amazing. 

Christian:  It’s wonderful. 
 
AIC:   What do you do in your free time? 
Christian:  I like to take pictures. On a regular 

work day, I take pictures of models all 
day long. When I’m stressed out or 
have a day off, I take pictures, but I 
usually take pictures of scenery or 
things that I want to take pictures of. 
Also, I can be more creative with my 
photos. I love taking photos, studying 
about cameras, and learning about 
new cameras. That’s another good 
thing about Japan. In other countries, 
a new camera is so expensive. In Ja-
pan, new cameras aren’t cheap, but 
they’re more affordable. Right now, 
one of Fujifilm’s new cameras is the X
-T1, and that costs about as much as 
a new car. It’s expensive. In Japan, 
they’re only about ¥400,000. 

 
AIC:   Do you miss anything about life back in the Brazil? 
Christian:  I miss being able to be close and friendly with others. In Japan, for example, you may 

not know the name of your neighbor even though you’ve lived next to each other for 
ten years. In Brazil, it’s different. People become friends quickly. That’s a cultural dif-
ference. In Japan, you can work, make a decent salary, pay rent, and live an ordinary 
life without having to rely on anyone. In Brazil, it’s different most of the time. Even if 
you have a job, you may have to live with another person in order to afford paying your 
rent. It’s different for rich people, of course, but what I’m talking about is the majority of 
the population. In Brazil, it’s quite common to go knock on your neighbor’s door and 
ask, “Excuse me, can I borrow some sugar?” That’s why you need other people. In Ja-
pan, you can do everything by yourself.  You don’t need anyone else. That is why peo-
ple here tend to close their hearts.  

 
AIC:   How long do you plan to be in Asahikawa? 
Christian:  Forever. It would be difficult to go back and forth between Japan and Brazil. 
 
AIC:   Last but not least, do you like Karaoke? 
Christian:  I do like it, but when I tell people that, they think that I’m good at singing. I like to go, 

but I don’t like to sing. I like to see everyone enjoying themselves. That’s what I think 
is the most fun. I’m not great at singing, but I love the fun atmosphere. 

 
AIC:   That’s all I have. Thank you for participating! 
Christian:  You’re welcome. Thank you, too. 

 

 

 

 

 

Continued on Page 8 

 

 

 

 

Photo by Christian Jourdan, Model: Ayano 



*The 1st day of every month is “Movie Day” in Asahikawa. Admission (tax included) is \1,100 for Adults, 
\800 for High School Students and Under at all theaters. 
*<Aeon Cinema Only> Every Monday is “Happy Monday.” Admission is \1,100 (tax included) for all. 

★ Aeon Cinema: Miyashita-dori 7-chome / 0166 – 74 – 6411  
URL: cinema.aeoncinema.com/wm/asahikawa (Japanese) 

Now Showing  
☻ Loved Like a Flower Bouquet (Japanese) 
☻ Yakuza and the Family (Japanese/PG12) 
☻ The End of the Tiny World (Japanese) 
☻ Omoide Shashin (Japanese) 
☻ The Night Beyond the Tricornered Window  (Japanese/
PG12) 
☻ Can You Keep a Secret? (English) 
☻ Adult's Situation (Japanese) 
☻ Angry Rice Wives (Japanese)~2/4 
☻ Peninsula (Korean)~2/4 
☻ Pouppelle of the Chimney Town (Japanese/Anime) 
☻ Pocket Monsters the Movie: Coco (Japanese/Anime) 
☻ The Promised Neverland (Japanese) 

☻ Shin Kaishaku・Sangokushi (Japanese) 

☻ Stand By Me Doraemon 2 (Japanese/Anime) 
☻ Demon Slayer: Mugen Train (Japanese/PG12/Anime) 
 

Coming Soon 
☻ The Cinderella Addiction (Japanese) 2/5 
☻ First Love (Japanese) 2/5 
☻ Jyukaimura (Japanese) 2/5 
☻ Under the Open Sky (Japanese) 2/11 
☻ Liar x Liar (Japanese) 2/19 
☻ Decoration Truck Shu 2 (Japanese) 2/19 
☻ Aristocrats (Japanese) 2/26 
☻ Kiba: The Fangs of Fiction (Japanese) 3/26 

Movie schedules change often. Please call the theater for confirmation and details. 
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Movie schedules change often. Please call the theater for confirmation and details. 
 

*<Cineplex 7 Asahikawa and Dinos Cinemas Only> Every Wednesday is “Ladies’ Day.” Admission is  
\1,100 (tax included) for women at all theaters. 
*<Dinos Cinemas Only> Every Thursday is “Men’s Day.” Admission is \1,100 (tax included) for men.  

★ Cineplex 7 Asahikawa: Nagayama 12-jo 3-chome Western Powers Nagayama / 0166 – 49 – 1000  
URL: http://www.unitedcinemas.jp/asahikawa/index.html (Japanese)  
Directions: Take Dohoku Bus No. 66, 72 or  665 at Bus stop No. 18 in front of Feeeal Asahikawa Department 
Store (1-jo-dori 8-chome). Get off at “Nagayama 10 (ju)-jo 3 (san)-chome.” 

Now Showing 
☻ The End of the Tiny World (Japanese) 
☻ Loved Like a Flower Bouquet (Japanese) 
☻ Song to Song (English/PG12) 
☻ Code Geass: Lelouch of the Re;surrection (Japanese4DX/

Anime) 
☻ The Keeper (English) 
☻ The Night Beyond the Tricornered Window  (Japanese/

PG12) 
☻ Iwago Mitsuaki no Sekai Neko Aruki the Movie 

(Japanese) 
☻ Adult's Situation (Japanese) 
☻ Damon Slayer: Mugen Train (Japanese 4DX/PG12/

Anime) 
☻ Pocket Monsters the Movie: Coco (Japanese/Anime) 
☻ The Promised Neverland (Japanese) 

☻ Shin Kaishaku・Sangokushi (Japanese) 

☻ Tengaramon (Japanese) 
☻ Takizawa Kabuki ZERO 2020 the Movie (Japanese) 
☻ Stand By Me Doraemon 2 (Japanese/Anime) 
 

Coming Soon 
☻ The Cinderella Addiction (Japanese) 2/5 
☻ Jyukaimura (Japanese) 2/5 
☻ Tsunagare Radio: Our Rainy Days (Japanese) 2/11 
☻ First Love (Japanese) 2/11 
☻ Patlabor 2 (Japanese 4DX) 2/11 
☻ In Those Days (Japanese) 2/19 
☻ Super Sentai Movie Ranger 2021 (Japanese) 2/20 
☻ The Sun Does Not Move (Japanese) 3/5 
☻ Doraemon: Nobita's Little Star Wars 2021 (Japanese/Anime) 

3/5 
☻ Baseball Girl (Korean) 3/5 

★ Dinos Cinemas: Taisetsu-dori 5-chome / 0166 – 21 – 1218 
URL: http://cinema.sugai-dinos.jp/pc/ (Japanese)  
Directions: Take Dohoku Bus No. 61, 62, 67 or  667 at Bus stop No. 18 in front of Feeeal Asahikawa Depar t-
ment Store (1-jo-dori 8-chome). Get off at “Nippon Seishi mae.” 

Now Showing 
☻ Back to the Future (English) 1/29~2/4 
☻ The End of the Tiny World (Japanese) 
☻ Yakuza and the Family (Japanese) 
☻ The Night Beyond the Tricornered Window  (Japanese/

PG12) 
☻ Sailor Moon Eternal (Japanese/Anime) 
☻ Gintama: the Final (Japanese/Anime) 
☻ Adult's Situation (Japanese) 
☻ Pocket Monsters the Movie: Coco (Japanese/Anime) 
☻ Pouppelle of the Chimney Town (Japanese/Anime) 
☻ The Promised Neverland (Japanese) 

☻ Shin Kaishaku・Sangokushi (Japanese) 

☻ Stand By Me Doraemon 2 (Japanese/Anime) 
☻ Demon Slayer: Mugen Train (Japanese/Anime) 

Coming Soon 
☻ Diego Maradona (English) 2/5 
☻ Back to the Future Part II (English) 2/5~11 
☻ Jyukaimura (Japanese) 2/5 
☻ Sailor Moon Eternal (Japanese/Anime) 2/11 
☻ First Love (Japanese) 2/11 
☻ Back to the Future Part III (English) 2/12~18 
☻ The Farewell (English) 2/26 
☻ GOZE (Japanese) 2/26~3/4 
☻ The Sun Does Not Move (Japanese) 3/5 
☻ Doraemon: Nobita's Little Star Wars 2021 (Japanese/Anime) 

3/5 
☻ Hitsville: The Making of Motown (English) 3/5 
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Contribute to the AIC newsletter and share any interesting information you may have with other readers. You may write 
on any topic including, items to buy or sell, offers for culture/language exchanges, or write an essay about your life in 
Asahikawa or your hometown. The article should not be profit related! Please send your submissions to us at the AIC.  

**The opinions expressed in the essays are those of the writers and do not necessarily reflect the   
         opinions of the Asahikawa International Committee or the City of Asahikawa.** 

The Asahikawa International Center (Feeeal Asahikawa 7F 1-jo-dori 8-chome) has free 
wifi available for public use free of charge. Registration for a user card is needed, if you 
are residing in Asahikawa. Please feel free to come by anytime, as well as check out some 
of the other services and activities available at the Asahikawa International Center .  

Asahikawa International Committee  

Asahikawa International Center Feeeal Asahikawa 7F, 1-jo-dori 8-chome, Asahikawa 070-0031  

Tel: (0166) 25-7491 Fax: (0166) 23-4924  

E-mail: cir_kokusai@city.asahikawa.hokkaido.jp  

Interesting activities, such as quizzes, discussions, songs, games,  
handcrafts and many more, all in English! Come meet new people, relax, and 
relate on Fun Fridays! 
     

Dates: February 12th & 26th, March 12th & 26th, April 9th & 23rd 
Times: 1 :00pm-2:00pm  ~Afternoon~  2nd and 4th Friday of the month 
   6:30pm-8:30pm     ~Night~      2nd Friday of the month  
Location: Asahikawa International Center,  Common Meeting Room (1 )  
(Feeeal Asahikawa 7F 1-jo-dori 8-chome) 
Charge: \1,500 for 3 months (Free for volunteer leaders) 

The AIC offers many services to make your life in Asahikawa more enjoyable.  Here are just a few: 
Volunteer Guide:  Volunteers are registered to help translate and interpret.              
Event Volunteer:   The AIC plans many exciting events throughout the year, such as Friendship Parties.   
                               Why not become a volunteer and help plan these events?  
Homestay:            Families are registered to welcome you into their homes for an overnight stay or just for an afternoon visit.          

For further information or to register, please contact AIC. 
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Even amidst this harsh winter season, animals 
adapted to this cold climate are as lively as ever. 
Being able to see animals frolicking around in the 
snow is just one of the many characteristics unique 
to the Asahiyama Zoo, the northernmost zoo in all 
of Japan. At night, ice candles made by zoo staff 
light up the grounds and create a magical atmos-
phere for visitors to enjoy.  
 
Date: February 3rd (Wednesday) ~ February 7th 
(Sunday)  
Time: 10:30 - 20:30 (Last entry is at 20:00) 
For Further Information Contact: Asahiyama 
Zoo at 0166-36-1104 
 

※This event may be cancelled or postponed if 

deemed necessary in order to prevent the spread of 
the coronavirus. 

This year’s upcoming winter festival will be replaced with the online 

event “みんなの冬2021” (Let’s get through this winter together! 2021) 
in order to help prevent the spread of the coronavirus.  
 

Dates: Now ~ February 28th (Sunday) 
Event Homepage: https://minfuyu.asahikawa-winterfes.jp/ 
 

How to Participate: 
1. Build a snowman or ice candle out of snow, ice, lights, etc. 
2. Place it (or build it) outside the entrance of your home/company. 
3. If you have a special message, please include it with the picture. 
4. Submit your photo through one of the following methods: 
        (a) Post your picture on Instagram or Twitter with the hashtag   

 “みんなの冬2021” 
        (b) Add the Asahikawa Winter Festival Committee as a friend 
 on LINE and send your photo (details on homepage) 
        (c) Go to our homepage and complete a mail form. 
 

Photos will be featured on the “みんなの冬2021” homepage. 


